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Blake “The Bowling Doodle” Simpson 
prepares to “sign” a deal with Storm in 
a modern version of guerrilla marketing. 
What proprietors can learn from Storm’s 
move. Page 71.

As part of a makeover provided by the “Save It or 
Sell It” TV program, a center in Texas got a new 
look for its entrance and many upgrades inside. 
What will the owners do? Page 70.
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