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Bowlers in 2 states work to save their
centers; Surprenant passes.

— .
Bowlers jammed Fremont's City Hall as
Cloverleaf Family Bowl co-owner Mike
Hillman talked about what the center —
targeted for demolition by developers
— means to the community. Page 14.
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Steve Fred describes V&S Lanes as
‘more a calling than a center.”

28 TIMELINE
Michigan league bans lefties; Bow-
lopolis signs 250 centers.
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Marketing lessons via special guest
matches. By Dave Williams
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ployees. By Mark E. Battersby
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Diagnosing a business-friendly health-
plans rule. By Alex Nichols
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Education, networking and Lou Holtz
are stars. By Bob Johnson

52 ‘MARVELLES MARK’ KAMP
Classic rock analogies strike a chord
about embracing change.
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The need to respect customer data.
With Gianmarc Manzione
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There still are those willing to make
commitment. By Lyle Zikes

58 VIVA, LAS VEGAS!
A pictorial follow-up to Bowl Expo.
Photos by Hero Noda

66 PASSING THE GAVEL
Schenk completes her two-year term
and Thompson takes over.
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Rasmussen discovers a burger joint
with a bowling theme.
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Greetings from Asbury Lanes (with an
appearance by Bruce).

79 ONE OF US
A center where bowling is still a sport.
By Dennis Bergendorf

Strike Spirits, a new line of liquor prod-
ucts in bowling pin-shaped bottles, was
rolled out during Bowl Expo. Page 46.
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joins the staff at Kegel.
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How to cash in on America’s love af-
fair with hot dogs.
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Ideas for quickly filling roster holes in
fall-season leagues.
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Surveys can be useful to build busi-
ness. By Lance Rasmussen
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John LaSpina
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“The Starbucks Experience,” by Jo-
seph Michelli

45 THE LIST
9 past presidents and 11 Lerner
Award winners at Bow! Expo.
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A special Bow! Expo luncheon provided
the setting for the presentation of
numerous awards to industry contribu-
tors. Page 58.
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